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March/April

What follows is the March/April issue or Print Magazine.
While Sportogo itself is not mentioned there is quite a bit of
information about the Skywalker Parade we supplied the
balloons for.

Let Sportogo make something similar for you. Contact us
at info@sportogo.com for a free price quote.
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ice upon 4 fmc, there was a parade fes-
wiring a to-foot-call rinbow-colored dog,
a white beast called Murbit, and a red and
yellow pyramid with a sharp nase,

The parade, titded “Skywalkers,” included
blimps designed by David Clhoe, Paper Rad,
Mumblebay, Devilrobots, Ara Peterson,
and Misaki Kawai as part of &rt Basel Miami
lase Deeembeer, Bua thi real s1ars af the show
were the two local bovs who dreamied it
up—hig, jovial Tury Sandoval, 30, and the
equially amizble Sam Borksan, 27, partners in
the art and design entity kinown 8 Fricods
With You.

Meet Friznds With You and you'll comse
away hugged, happy. and Full of energy. The
Micansl-based duo beeame friemds after mees-
img in tlse rave scene during college: for the
past four years, they have been blurring the
line berween art andd design with a frenzy of
teys, balloon parsdes, and epic installations
thar emphasize ludk, togetherness, and magic.

Sandoval got his szart at a Miami ad agency,
whcre e discovered just bow influencial
marketing stravegies and brand management
can beon public opinion After four years,
though, he says, *1 learned thav i vou don’
have a sawvy brand or brand manager, it
docsn't matter how good the ereative i The
cliemts welll shain all ever i,”

&o he lefr for the agency Crispin Porter »
ln-pls}ﬂ';whm. he =2y, "1 got to see how
will-thought-oan campaigns and marketing
strategies were implemented, and had a
tremendous success rare in the m:.rhntphﬂ‘_'
Barkson, on the other lund, has warked In
a fine-am secting while also creating video
graphics for Viacom.

In gooz, the we deckilied o exrablish
Fricds With Yoo, and their style scems to
have sprung forth fully formed, They began
by making voys; Borkson was amracoed o che
{dea afrer he mraveled o Japan and saw kids
imcorparating playthings into their clothes
and backpacks, taking them everywhene. "We
really love che peach of toys,” he says, “That's
'||.l'|'||_'!|I wee started di-:gp'uint ourart assuch in
the first place.” One of their fiest creations was
Malfi, ans emnimentdy huggable, pear-shaped
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characrer who, the story goes, brings luck
and adventure.

Paul Budnitz, founder and president
of designer-toy lub Kidrobot, can't get

enough of the Friends With You ercatlons.

“Their toys are totally, complerely mad, a
ligtle cuite, 2 Lirtle dangerous. and ucterly
on af the bas,” he says. “For some reasan
[ can'r explain, we sell tons and tons of
them,” After firsa launching their line,
Barkson and Sandoval found chemsslves
unable o keep wp with the demand, and
they hired a mother-znd-daughrer seam-
stress pair in Miamis Lirgle Havana to
hielp males thie plush coys like Malfi. Me.
TTT, Albino Squid, and Shoebaca,

The are-toy market has it downside,
hawever. It's oversasurared, and its ob-
sessaon with :;q.l;]p.n'vi.t]' amd
has nearly robbed the word “tov™ of its
meaning, creating 4 system where Comic
Book Guys collect every edition of 2
specific item, then wait for is value 1o
sbyrocker on ¢Bay,

Im response to this increasingly prec
pus and commodihed eae of the marker.
Friends With You creared The Good Waod
Gang, a collecsion of colocful, wooden
“pransformazoid” toys; it took them two
years to design and creave a fully modular
tery thar children can pull apart and re-
eonfigure. “It's just our philosophy that

DOE ANE E0 b pl:.rm:' with,” Samdawval
says. “They need to have & degrec of
functionaliy—either physical or
spirirnal—that most artists who sre
designing sovs simply chocse o lgnone.”

Since then, they've preduced motion
graphics, ankmations for Sony and MTV,
logas, illustrations, posters, and 2 short
film For Mike in which their magical cas
of characters play starring roles,

Fram the beginning. thaugh, Borkson
and Sandoval weren's content to ercate
a mew Mickey Mouse if e didn’r have a
Disneykand o play in. A fow galleries
ler them ran wild making walk-in pro-
ductions, bat Friends With You faced
the same problem char all such artises
and their galleries encounter. Large-scile
installasions, like their giant "Get Lucky™
shrine at the Merry Kamowsky Gallery
i L.A.—which provided a quick “wish
rl:-p]:muu}'!-!r.'m' and face-to-face time
with God—are expensive ro make and
nearly impossible to sell.

Buz their experience in the corporate
warld gave them o useful sense of where
to get funding, “We knew the kind of
buadgers that corporations have,” Borkson
explains. "It allowed us 1o dream higger
and bigger”™

S0 the duo turmed to cof porate ssis-
rance, hanking on the fact thar the sheer



“It’s just our philosophy
thar tays are to
be played with. They
need to have a degree
of functionality—
either plysical or
spirituai—that
most artists simply
choose to tgnore.”
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spectacle of their isstallations would
be aselling point. They were right.
Big businesses are lile modem-day
Medicis faced with fickle (and savvy|
cansumers, and theyll do anything o
get people’s smention.

“Corporasions are replacing the great
kings trying 1o speak w the people,”
Barkson says, “and we are that bridge.”
Sandoval elaborates: “What cliznis are
peming b simpls and compelling, pasitive
STaLement, no master bow we serve it And
thiat does nos change. , .. 1 think thar clienzs
cofte expecting 2 certain level of over-the-
top ‘we can change the woeld” stmde that
Is intexicating for us and for chem alsa”

Their refreshing lack of irony and whole-
sale exuberance is a reaction agalnst today’s
general attitude of detschment. In cheir
aiew book Pricsids Wick Fea Have Powersf, pub-
lished by Die Gestalten Verlag, the rwo of
theem Rakie issue with the spirit of e age:
“In the serile sextings of modern sociery,
spiritual outlers have become 2 low priority
within mar daily routines.”

In resparise, they've oneared some truly
mythic prajects. For ane of faur guest
rooms they designed in 2004 For Volks-
wagen's Project Fox hote in Copenhagen,
Friends With You sarrcunded guests with
imiages oF trees and thirift-ssore kiesch
to create A modern-day ferribicy shrine;
Borkson and Sandaval covered another
room i eile and adorned iewith s gilded
bull's head thar could have conse our of
The Ten Civemeadimmry

They abso created an installation based
arcaind the new VW Fox car, which they
turmiesd inco 2 roremic, farry white monster
called che "Albino Foa® [ts saft pink in-
terinr was filled with votives, haliday lighs,
and fenvers: " We browughe a level of spirinua-
lity to 4 standard car,” explains Sandoval,
"making it important and raising it o the
bevel of wership and homage.™

Last Movember, Sebastien Agneessens,
curztar and founder of Mew York agency
Formuvision, asked the guys to redesipn the

Drisexe| Demim Gallery in New York Ciay
Agneessens sapd their intoxicating spirit
and sunny disposition is a welcome change
af pace, whdch be attribures to their home
berwn “They come from Miami,” he says
“In New York, you wouldn't be able i find
that kind uf:l:l:lg_'fln am.”

In facy, ir's in Miami where chelr work
seems 1o tke roog best. In Movember
toas, rél estate megadeveloper Turnberry
Assnoiares got ward of 3 maigive ph.:mnu.nd
the dus planmed for Miami's Misein of
Contemparary Art and approsched the
partmers b design a children's playground
for che Aventura Mall complex in Xorth
Miarni Beach. “Rainbow valler™ which
opend a5t December, includes three
mountains, secrer tannels, and rainbow
bridges, enabling kids to manipalane
their envivannsens by taming ralses and
dignsonds inside the main mountain’s
console, Borkson and Sandoval expect
1o work on even “bgger and Badder™
playprounds neser vear as well, 2nd chere's
ne doubt that deep-pockersd companies
will line wp go fund rhem.

One wonders, though: Whar do eliens—
like Tayata, which helped fund “sky-
walkers™—actually get from hankrodling
jreajecss chat biend 4t design, and brand-
img into one cransformazoid of fun? Does
it even maccer? “We konew that it is goed
for them,” Sandoval says. *Whether it helps
thieir bovtom line in the bong run or nos,
thiat is a whale different question. . . Dug
the immediare benefie iz olndous—that
throwgh this funding they are making more
and mare art sccessible to 8 wider audience
and in sumn elevaring all of our lives.”

The true focus of Friemds Witk You,
Borkson says, [ o revive spiritualioy and
belief ina disenchanned warld. “We have
energy saurces and the absolote spiric all
arvand s, 3o we should use its power to
achieve and perpetwate greamness and friend-
ship in ourselves and each other,” he gays.
“It's real magic, and we want wo share it
with everyone.” O

“I think that clients
COMe EXpecting a
certain level of
over-the-top ‘we can
change the world'
attitude that is
intoxicating for us
and for them also.”

SRS Bdne, bop: Exlur or 8000 inlan e
i ihe "AibennS0E T B DD eCE A=
snned by Wo kiwagen. Fem D)
WHth e vier Poosnd' € D Drieidae
1 Vg J007, o Phaturid Coen
TUFMEWTS, § SO D DOF -
kSl By MTV ‘and :|l.|:,d:h-: i Toras
fcpumm (Fe) vnaaless e s@80El 0o
FranE el &l the sarth 30 naiues
Betiom laf " T heany,” & roomen

T Deos ey = 141 iy Coperdagan
e Bt WL e
Figh e gy JO00
Fromimll WATY Vo
M POwWIVLS, @ W Log of the frm
W I Ch Sasbeias Vettag 2007

Bind BARAFE 2007 L2y



